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Table 1 The Index ( Q) of Network Attention of Xuefeng Mountain from 2014 to 2018
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Table 6 The Influence of Factor Interaction on the Spatial Distribution of Network Attention of Xuefeng Mountain

“

X, NX, q(X,NX,=0.805) >q(X, =0.363) q(X,=0.504)
X, NX, q(X,NX,=0.534) >q(X, =0.363) q(X,=0.314)
X, NX, q(X,NX, =0.630) >q( X, =0.363) +q(X, =0.255)
X, NX, q(X,NX;=0.843) >q( X, =0.363) q(X,=0.559)
X,NAX, q(X,NX,=0.818) =q( X, =0.504) +q( X, =0.314)
X,NX, q(X,NX,=0.564) >q( X, =0.504) q(X,=0.255)
X,NX, q(X,NX;=0.694) >q(X,=0.504) q(X,=0.559)
X,NX, q(X,NX,=0.640) >q( X, =0.314) +q( X, =0.255)
X, NX, q(X,NX,=0.824) >q( X, =0.314) ¢q(X,=0.559)
X, NX, q(X,NX,=0.587) >q( X, =0.255) q(X,=0.559)
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Research on the Network Attention of Scenic Spots Based on
Baidu Index: A Case Study of Xuefeng Mountain

CHENG Hui' ZHAO Mengya' XU Qiong’

(1. College of Tourism Hunan Normal University Changsha Hunan 410081;
2. Business School Central South University Changsha Hunan 410083 China)

Abstract: Tourism network attention is an important information channel to study the behavior needs of
tourists and the changes of tourism market. In order to further promote the accuracy of the tourism marketing of
the Xuefeng Mountain based on Baidu index and with " Xuefeng Mountain" as the key word this paper ob-
tained the network attention data of Xuefeng Mountain from 2011 to 2018 and used the methods of seasonal vari—
ation index weekly distribution skewness index geographical concentration index and geographical detector to
analyze the Xuefeng Mountain temporal and spatial distribution characteristics of network attention and its influ—
encing factors. The research finds that: 1) the overall network attention of the Xuefeng Mountain is on the rise
and the mobile trend is consistent with the overall trend. The seasonal characteristics of Xuefeng Mountain are
stable and network attention is the most concentrated in the early stage golden week and the network attention on
the weekend begins to shift to an upward trend. 2) The network attention of Xuefeng Mountain is mainly distrib—
uted in the surrounding areas or the coastal economically developed areas which is mainly affected by the
strength of economic ties between the two places the size of population and the per capita disposable income of
residents.

Keywords: Baidu Index; Network Attention; Temporal and Spatial Characteristics; Xuefeng Mountain
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