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Table 3 Cold and hot provinces of the network attention of cruise tourism in 2014—2018 in China
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Table 4 Detection index system of the influencing factors of

spatial differentiation of the network attention of cruise tourism
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Table 7  Detection results of the influencing factors of spatial differentiation of
the network attention of cruise tourism in 2014 and 2016 in
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Spatial differentiation and influencing factors of the network attention of cruise tourism
— Based on the analysis of Baidu Index of cruise tourism

CAO Mi HOU Zhigiang
( College of Tourism Huagiao University Quanzhou Fujian 362021 China)

Abstract: Based on Baidu Index of the network attention of cruise tourism this paper focuses on the consumer demand of the potential
cruise tourists and reveals the spatial differentiation characteristics of the network attention of cruise tourism of 31 provinces
(including autonomous regions and municipalities) in China by means of coefficient of variation global spatial autocorrelation and
cold and hot spots. On this basis this paper uses the geodetector to study the influencing factors. The results show that the temporal
evolution of the network attention of cruise tourism tends to be stable the provincial differences and the distribution of cold and hot
spots are significant and the influencing factors of spatial differences of the network attention of cruise tourism are significant. In
view of this the paper puts forward some countermeasures such as seizing the opportunity of cruise development to promote the
high-quality development of cruise tourism improving the construction of infrastructure to optimize the basis of cruise tourism
development and increasing the promotion of cruise tourism to strengthen the practical pertinence of marketing so as to innovate the
management of cruise tourism and promote the development of cruise tourism.
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