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Spatial Distribution and Influencing Factors of City Cafes in
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Abstract: Under the background of the transformation of China’s economic growth mode and the rapid
development of the city, the influence of new consumption space on the city is increasingly prominent. As
a new type of consumer space that the city is currently emerging, cafes are gradually receiving attention
from academics and industry. Taking Shanghai as a case, this paper analyzes the characteristics of layout
and class differences of city cafes, a total of 5946 cafes were crawled in the city and summarize its spatial
differentiation mode! and influenced factors. The results are shown as follows: 1) Agglomeration is
dominant characteristic in the distribution of city cafes in Shanghai, which exist one primary center and
five secondary centers; The primary center locates in the central urban area. 2) Different types, different
scales, and different ownership can lead to different locational decisions. The agglomeration of chain
coffee shops is more obvious than independent cafes. Starbucks are the most agglomerated cafes. 3) Market
demands, transportation location conditions and land prices have a greater impact on the spatial layout of
cafes. Compared with independent cafes, market demands and accessibility have a significant effect on
chain coffee shops. The study aims to provide a scientific basis for effectively guiding the spatial layout of
the same type of consumer space.
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