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Spatial Evolution Characteristics and Driving Mechanism of A-class

Tourist Attractions in Yunnan Province China

LU Baoyi' ZHANG Enwei' MING Qingzhong®

(1. College of Tourism and Geographical Sciences

LIU Mengmeng’

Yunnan Normal University Kunming 650500 China;

2. Institute of Tourism Culture Industry Research Yunnan University of Finance and Economics Kunming 650221 China,

3. College of Urban and Environmental Sciences Northwest University Xi” an 710127 China)

Abstract: Exploring the spatial evolution characteristics and driving mechanism of A-class tourist attractions is of

great significance for promoting the healthy development of a regional tourism. In this research tourism attractions
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in Yunnan Province China were aimed as a research case at performing a comprehensive investigation on tourism
feature of A-class tourism attraction such as spatial distribution type distribution density differentiation trend

and driving mechanism by joint methods like nearest-neighbor index kernel density analysis trend analysis and
geographic detectors and so on. This study finds that: (1) A-elass tourist attractions in Yunnan Province had
obvious characteristics of growth stages characterized by a typical clustering distribution in space and their
concentration was increasing with time. (2) The overall distribution density of scenic spots had increased

ultimately forming a core-edge spatial structure. The spatial organization of scenic spots evolved along the regional
administrative centers and traffic trunk lines with obvious directional differences in scenic spot distribution.
(3) The feature of differentiation between tourist attractions was obvious in the east-west direction but the spatial
heterogeneity was relatively insignificant in the north-south direction and the growth rate of tourism described
noticeable spatial directional characteristics. Cities and prefectures located at central Yunnan southern Yunnan
and eastern Yunnan were the dominant sites for the development of A-class tourist attractions. (4) The changes in
the spatial organization structure of tourist attractions were governed by a combination of natural factors human
factors resource endowments and policy control. The difference in tourism resources attributes determined that
different types of tourist attractions exposed different distribution characteristics under the influence of natural
factors. Different levels of tourist attractions were subject to various effects of human factors resource endowment
and policy regulation. This study can provide reference for optimizing the spatial structure of tourist attractions in
Yunnan Province promoting the sustainable development of tourist attractions and enhancing the brand effect of

tourist attractions.

Key words: A-class tourist attractions; spatial evolution; driving mechanism; Yunnan province



