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Fig.1 Spatial distribution of time-honored brand commercial branches in Kaifeng City
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Spatial Distribution and Influencing Factors
of Time-honored Brand Commercial Branches: A Case of Kaifeng City

QIAO Lige'? QIAO Jiajun' "
( la. College of Environment & Planning 1b. Key Research
Institute of Yellow River Civilization and Sustainable Development &
Collaborative Innovation Center on Yellow River Civilization of Henan Province Henan University

Kaifeng 475004 China; 2. School of Geography Science Nanjing Normal University Nanjing 210023  China)

Abstract: The time-honored brand ( THB) is the quintessence of ancient commercial culture and it has a cer—
tain social influence. The methods including the kernel density estimation nearest neighbor index standard devia—
tion ellipse model and geographical detector method were used to analyze the spatial differentiation and influence
factors of commercial outlets of THB. The results showed that: (1) There was the distribution pattern of THB as
“one axis one belt and two areas”; (2) These different types of THB had significant difference in economic activi—
ty area the distribution of THB had a great difference between the type of business and public; (3) The paper
made a macro analysis for the influence factors of time-honored commercial outlets distribution and found that the
the self-development of the time-honored

strategy of city development the change of history industrial activities

all had a crucial influence on homogeneous and agglomeration of space layout different types of functional areas
had a direct influence on the location and layout. Using the geographic detector to analyze the influence factors
and found that the contribution of factor had been decreasing gradually. Finally the result of microscopic analysis
was that the influence of any two factors would be mutually enhancemented when they were interacted.

Key words: time-honored brand ( THB) ; spatial differentiation; influencing factors; geographic detector;

Kaifeng City
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